


THE ANTHOLOGY OF ITALIAN WINES
The name ARGEA tells the story of strength, sta-
bility, prestige, as well as culture and history with 
a touch of Italian flair that makes it memorable.

Watch
our video

Arte Gea
the Italian word 
for “Art” of making 
�quality wines that 
�represent the Italian 
�know-how in the �world.

the Ancient Greek �word 
for “Earth”, �symbolizing 
the �circularity of the 
�Group’s approach.

Download
our Press Kit

WHO WE ARE 
Argea was established in 2022 following the acquisition of 
Botter by the private equity fund Clessidra, and the subse-
quent entry of Mondodelvino.

In March 2023, the Group expanded further by welcoming 
the wine heritage of Cantina Zaccagnini. It brings together 
diverse entities under a shared project based on quality, deve-
lopment, and sustainability, aiming to involve leading players 
in the Italian wine sector—along with their cultures, people, 
territories, and production techniques—while enhancing their 
identities and preserving them as expressions of the finest 
tradition.

Argea was born with the ambition to be the accelerator of the 
Italian wine ecosystem in the world: in line with this objective, 
in 2025 the company acquired WinesU, a historic U.S. impor-
ter.

By skillfully combining expertise in the production of DOC and 
DOCG wines, as well as their most innovative expressions, 
with their commercialization in international markets, Argea 
also positions itself as a promoter of a culture of sustainable 
development among producers and the people it works with.



SUSTAINABILITY

HABITAT, Argea’s Sustainability Report 
marks our commitment to a future where 
we nurture and enhance our lands with passion 
and dedication. These territories are our home, our 
inspiration, and we treat them with the utmost 
care. Join us in our journey towards sustainability, 
where every action is guided �by our love for the 
land �and a desire to improve and ultimately honor 
our HABITAT.

Download our
Sustainability Report

THE UN GLOBAL COMPACT

HUMAN RIGHTS ANTI-CORRUPTION

SBTi
We have committed to set a science-based target 
through the Science Based Targets initiative.

OUR FOUNDATIONS

Aggregation
Of expertise, people, techniques, cultures. 
 
Harmony
We are the conductor in our complex system. 
 
Accessibility
We make accessible the excellences of the wine culture. 

Anthology
Our distinguishing point of view on �our ecosystem.

OUR VALUES

Respect & Attention
For the environment, for the people, and for the future 
generations - that stems from �the desire to leave a positive 
footprint on the planet and the territory, promoting a sustai-
nable value chain throughout the entire production process. 

Listening & Sharing
Of traditions and expertise within a single great team, to offer 
quality products capable �of intercepting tastes and anticipa-
ting market trends. 

Dedication & Imagination
In preserving and passing down history, traditions and the 
winemaking culture throughout the world, with a constant 
focus on innovation.



KEY NUMBERS

MARKET DISTRIBUTION (% SALES)

NORTH AMERICA

CENTRAL EUROPE

UK + IRELAND

NORDICS

ITALY

APAC

EAST EUROPE

OTHER



~16%

INNOVATIVE

~84%
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SALES FORMATS

PRODUCTION SITES

Botter

MGM

Ricossa

Cuvage
Poderi dal Nespoli

Zaccagnini

PUGLIA

SICILIA

VENETO

OTHER

ITALIA

EMILIA ROMAGNA

PIEMONTE

FRIULI VENEZIA-GIULIA

ABRUZZO

WINE ORIGIN AREAS (  SALES)

30%

26%

10%

10%

8%

7%

5%

3%

1%




